
Elevating Leaders.
Elevating the Community.
2020 BRAND GUIDELINES MANUAL



Welcome to a New Brand of Leadership

This Brand Guidelines Manual provides rules and standards on how the Leadership Centre County’s new visual identity and elements — 
such as our logos, colors palette, fonts, etc. — should be used.

This manual will ensure that the identity of Leadership (the shorthand name for the organization, replacing the previously used “LCC”)  is 
communicated consistently across all media, including digital, print, signage, etc.

These guidelines were created to assist faculty and staff, affiliates and vendors in establishing and building upon the principles of the  
Leadership brand and applying them when using the visual identity.  
 
Following these guidelines will help strengthen our brand and ensure its integrity over time. 
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The Voice of Leadership
BRAND VOICE AND MESSAGING GUIDE



The Evolution of 
a Vision

2003
To be the best organization in Centre County equipping future 
leaders with the tools necessary to meet the challenges of  
tomorrow through the cooperative exchange of information,  
resources, and personnel in order to make Centre County  
successful.

2008
Centre County organizations look to and rely on Leadership Centre 
County to provide them with the best-equipped leaders to meet 
the community challenges of tomorrow.

2011
Leadership Centre County gives ordinary citizens the opportunity 
to become extraordinary community leaders.  

2015
Leadership Centre County’s vision is for a vibrant  
community built upon robust servant leadership.

Mission Statement

The Mission of Leadership Centre County is to  
increase the community’s pool of servant leaders  
by bringing diverse individuals together for  
networking, education and exposure to community  
issues, opportunities and needs; encouraging  
increased participation for leadership in civic  
service; and creating a support network for present 
and future leaders.

WE BELIEVE THAT:
1. Effective leaders improve the quality of life for their  

communities.
2. Leadership is cultivated through the dynamic exchange of  

information, resources and networking.
3. Leadership Centre County makes our community better by 

developing engaged leaders.
4. Leadership Centre County graduates are making a positive 

difference by actively serving our community everywhere, 
every day. 

4



Brand Architecture

ESSENCE  
Educating for service 
Network of concerned, capable leaders  
Community awareness 
Connect passion with opportunity  
Remain relevant 
 
PROMISE  
Excellent Leadership Development Programs 
Outcomes that impact the lives of Centre County residents 
Opportunity to make a difference 
 
PERSONALITY  
Community/civic minded 
Sincerity about community intentions  
Collaborative / Involved 
Vibrant/Fun 
Making a difference 
Exploring boundaries 
 
COMMUNITY POSITIONING ASPIRATION  
Leader in community service 
Valuable community partner 
Essential to improving the quality of life 
 
PILLARS  
Service minded  
Community of leaders  
Difference makers  
Life-long shard experiences  
Shared experience  
Strangers to neighbors
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Positioning Statement

We are the premier community development organization. 
 

TRANSFORMATIVE  
We transform ordinary citizens into extraordinary civic-minded citizens equipped with the knowledge, network and insight to lead. 
 
VIBRANT / FUN  
We bring enthusiasm, knowledge, energy, commitment, skills, and joy to make the future of Centre County more vibrant than ever.

MINDFUL  
We are mindful that our work in many respects is the nation’s work. We serve the under-served. We lead to form a more perfect 
union. We are civic servants working for the betterment of everyone.
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Marketing Tagline

Elevating Leaders. Elevating the Community. 
 

EMPOWERING  
We bring out the leadership skills in the brightest professionals across our region. 
 
CIVIC-MINDED  
We work with the future leaders of our region to make all of Centre County a stronger, more positive, more vibrant community.

FORWARD-THINKING  
We know that the future of our region relies on the progressive thoughts and actions of our brightest neighbors.
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Heart Messages

We inspire community service. 
 

POTENTIAL CLASS MEMBERS  
Join a supportive, enlightened community who share your passion for community service. 
In Leadership’s vibrant environment, prepare yourself for growth and transformation.
Connect yourself with the future leaders of Centre County; become one of those leaders:
• give something back
• make a difference to the lives of others
• help the environment
• help others less fortunate or without a voice - feel valued and part of a team
• gain confidence and self-esteem
• meet new, like-minded people - know the local community.
 
CONTENT EXPERTS  
Our faculty and staff are more than just teachers.  
We are mentors.
We are confidants. 
And we are friends. 
 
DONORS AND VOLUNTEERS  
By sharing and supporting our mission, you are doing your part to elevate our community. 
You can help make a difference to the many challenging community issues, opportunities, and needs. 
 
THE COMMUNITY  
Leadership Centre County is the heart of the community. 
We are active in addressing the challenges and opportunities of the county by developing its future leaders.
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Head Messages

We elevate leaders. 
 

POTENTIAL CLASS MEMBERS  
THE NETWORK: As a Leadership Alum, you will gain access to high-level professionals in all sectors and join an engaged network  
of more than 1,150 accomplished leaders who are dedicated to improving Centre County.
THE KNOWLEDGE: Participants immerse themselves in an intensive 10-month exploration of current socioeconomic issues that  
provides the foundation for a lifelong commitment to civic engagement. Through dynamic education and experiential activities,  
they gain first-hand insights from discussions with leaders at the fore-front of social change.
THE INSIGHTS: Participants learn from a diversity of opinions, styles, and world views, and develop the capacity to approach and 
break down complex problems to drive transformative change in effective and collaborative ways.
 
CONTENT EXPERTS  
Our established, yet evolving program allows for breadth and depth of inquiry in opportunities for many different areas of service.
Leadership’s remarkable student body, composed of both professional leaders and up-and-coming community members, ensures 
that your investments as a mentor contributes to the growth and strengthening our entire community.
Your efforts will further the pursuit of a more proactive, solution-driven region. 
 
DONORS AND VOLUNTEERS  
By supporting the rigorous academic training of future leaders, you ensure excellence in a broad range of disciplines across our 
entire community. Your contribution to the work of Leadership provides the world with leaders steeped in the finest training.
Because Leadership’s students come from so many walks of life, your support of their education benefits that same rich variety  
of regions and perspectives. In supporting Leadership with your gifts, you are supporting the vibrant new expression of our ever 
evolving community as our graduates grapple with current-world situations. 
 
THE COMMUNITY  
We train our students to work collaboratively across differences for the good of the whole community.
Our remarkable, diverse student body and faculty bring a perspective to their engagement in local issues.
Leadership steps out beyond its walls to offer programs to the community at large, bringing perspectives to bear on contemporary 
questions and concerns.
Leadership’s partnerships with other community-focused organizations  makes us a vital part of the county’s institutional fabric.
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Reasons to Believe

We are doing a great job accomplishing our mission in a variety of ways. 
 

Leadership Centre County is dedicated to the development of qualified leaders within the community.

Leadership was founded by the Chamber of Business & Industry of Centre County, the Bellefonte Intervalley Area Chamber of  
Commerce, the Moshannon Valley Economic Development Partnership and The Pennsylvania State University.

Leadership alumni serve as volunteers, committee chairs and board members of approximately 600 Centre County Organizations.

Leadership graduates are better informed about issues, practiced at fruitful discourse and inspired by provocative ideas and  
solutions... they are prepared to lead.

Leadership offers two programs: the Community Leadership Program (CLP) and the Transformational Leader Series (TLS).

Leadership offers its students resources through its alliance with several like-minded, community-focused organizations..

Reasons to Believe are still one step away from the supporting evidence. Proof points demonstrate the truth of the brand attributes, using concrete examples. 
This list will be refreshed over time to provide timely, relevant evidence to reinforce brand attributes.
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Proof Points

The community at large is split between those who have never heard of Leadership Centre County, and those 
who know us as a networking group. 
 

Leadership currently boasts 974 alumni from 34 school districts, 69 townships and municipalities and 395 different employers 
throughout Centre County and nearby counties.

Leadership alumni volunteered for more than 125,691 hours this past year. These hours represent $3,196,322 of human capital 
invested in Centre County.

Leadership is the only community leadership program (that we are aware of) that offers a Transformational Leadership Series (TLS) 
program.

Leadership provides 1000+ people in the community a broader knowledge of the community and leadership opportunities in a well 
connected network.
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The New Look of Leadership
LOGO AND FONT USAGE GUIDE



The Inspiration of Leadership

The new Leadership Centre County Signature was created to embody the spirit and mission of the  
organization. Key themes were brought to life including community, impact, modern, movement, and spirit. 
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1, 2, 3. The new symbol of Leadership Centre County, the “Elevated L”, tells the story of how the organization lifts the entire  
 Centre Region by elevating leaders through our programs and support. The symbol shows movement upward and forward,  
 matching our vision of a vibrant community built upon robust servant leadership. 

1. “Legacy Blue” is a reference to the original brand color of the Leadership Centre County logo, created in 1991.

2. “Leadership Green” is a direct evolution of the main color of the former LCC logo used until the end of 2019.

3. “Nittany Navy” is a tribute to the entire Penn State community, a founding pillar of the Leadership story and a cornerstone of our 
Centre Region.

4. The Wordmark uses a stronger, bolder, more modern typeface to symbolize and draw added emphasis to our main product, the 
forward-thinking leadership our alumni bring to our community.

5. The notch in the A leads the eye directly to “Centre County”, embodying the spirit of the organization.



The Evolution of Leadership

The new Leadership Centre County Primary Signature is an evolution of our two previous brandmarks, building 
on nearly 30 years of service to the community. 
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Primary Signature

The Leadership Centre County Signature is  
the visual expression of who we are. Seen on 
everything created, it speaks to a community of 
Leaders that will help elevate our graduates and 
our region. 
 

SIGNATURE ELEMENTS
The Signature is comprised of two elements:  
the Elevated L and the Logotype.

CLEAR SPACE
A minimum amount of clear space must always 
surround the signature. This space is equal to the 
height and width of the square used to create the 
Elevated L (also measured as the negative space 
between the Elevated L and the Logotype.)  
 
Maintaining proper clear space protects the  
signature from competing with other graphic  
elements such as text, photography or back-
ground patterns.

MINIMUM SIZE
When reproducing the signature, be conscious  
of its size and legibility. It should never appear 
smaller than 1” wide on any printed materials  
or 96 pixels wide on any digital applications.

Note: Do not attempt to redraw or recreate  
any element of the signature. Use the approved  
digital artwork files only.

PRIMARY SIGNATURE

CLEAR SPACE

MINIMUM SIZE

Minimum Size for Print: 1” wide 
Minimum Size for Digital: 96 pixels wide
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Vertical Signature

At times there will be layout or space constraints 
that will not allow the Primary Signature to be  
visually effective. In these instances, the  
Vertical Signature should be utilized.  

SIGNATURE ELEMENTS
The Signature is comprised of two elements:  
the Elevated L and the Logotype.

CLEAR SPACE
A minimum amount of clear space must  
always surround the signature. This space is  
equal to the height of “LEADERSHIP” within the 
Logotype (also measured as the negative space 
between the Elevated L and the Logotype.)  
 
Maintaining proper clear space protects the  
signature from competing with other graphic  
elements such as text, photography or back-
ground patterns.

MINIMUM SIZE
When reproducing the signature, be conscious  
of its size and legibility. It should never appear 
smaller than .5” wide on any printed materials  
or 48 pixels wide on any digital applications.

Note: Do not attempt to redraw or recreate  
any element of the signature. Use the approved  
digital artwork files only.

VERTICAL SIGNATURE

CLEAR SPACE MINIMUM SIZE

Minimum Size for Print: .5” wide 
Minimum Size for Digital: 48 pixels wide
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The Elevated L

At times, the Elevated L Symbol can be used  
without the logotype to represent the brand. In 
most cases, it will be used as a badge and the 
entire Leadership Centre County signature will  
be found elsewhere in the design  

CLEAR SPACE
A minimum amount of clear space must always 
surround the signature. This space is equal to the 
height and width of the square used to create the 
Elevated L.  
 
Maintaining proper clear space protects the  
signature from competing with other graphic  
elements such as text, photography or back-
ground patterns.

MINIMUM SIZE
When reproducing the signature, be conscious  
of its size and legibility. It should never appear 
smaller than .5” wide on any printed materials  
or 48 pixels wide on any digital applications.

Note: Do not attempt to redraw or recreate  
any element of the signature. Use the approved  
digital artwork files only.

ELEVATED L

CLEAR SPACE MINIMUM SIZE

Minimum Size for Print: .5” wide 
Minimum Size for Digital: 48 pixels wide

17



Color Palette

Color is a powerful means of identification and 
the consistent use of color helps to build brand 
visibility, recognition, and personality.  
 
Leadership Green, Legacy Blue, and Nittany  
Navy are Leadership Centre County’s signature 
colors, but the brand also has support colors,  
that when used together, help convey the power 
of the brand.  

SIGNATURE COLORS 

LEADERSHIP GREEN 
Pantone 368C 
Hex: #78BE21 
CMYK: C=54, M=0, Y=100, K=0 
RGB: R=120, G=190, B=33  
LEGACY BLUE 
Pantone Process Blue C 
Hex: #0085CA 
CMYK: C=100, M=15, Y=0, K=6 
RGB: R=0, G=133, B=202 
 

NITTANY NAVY 
Pantone 282C 
Hex: #041E42 
CMYK: C=100, M=72, Y=0, K=73 
RGB: R=4, G=30, B=66 
 

LEADERSHIP GREEN

LEGACY BLUE NITTANY NAVY

SUPPORT COLORS 

TUSSEY GREEN 
Pantone 356C 
Hex: #007A33 
CMYK: C=91, M=0, Y=100, K=26 
RGB: R=0, G=122, B=51  
CREAMERY BEIGE 
Pantone 468C 
Hex: #DDCBA4 
CMYK: C=8, M=14, Y=33, K=0 
RGB: R=221, G=203, B=164 
 

SOLID BLACK 
Pantone BlackC 
Hex: #000000 
CMYK: C=0, M=0, Y=0, K=100 
RGB: R=0, G=0, B=0 
 
 

GREEN BEIGE BLACK
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Color Usage

Color rules have been established, as 
well as variations on the Signature 
marks, to ensure consistent and effective 
appearance in all cases..

PRIMARY SIGNATURES
The primary expression of the signature applies 
to print, web and broadcast. Use this signature on 
white or light backgrounds.

ONE COLOR SIGNATURES
The one-color signatures are for one- color  
print runs, such as merchandise, newspaper  
ads, and faxes where full-color printing is not 
available. Please keep the usage to a minimum. 
These rules apply to printed materials only.  
They are not to be used in digital applications.

REVERSE SIGNATURE
The reverse signature should be used when the 
signature is being placed on a dark field of color 
or backgrounds where the primary signature is 
not readable. These rules apply to printed and 
digital materials.

Note: Both the primary and horizontal signatures should 
NOT be placed on a solid flood of one of the primary brand 
colors (Leadership Green, Legacy Blue, or Nittany Navy). 
This will ensure optimal contrast and readability. 
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Incorrect  
Signature Usage

Graphic standards help Leadership Centre  
County build a recognizable brand identity. 
Changing any graphic element of the  
signature will weaken its impact and detract  
from the consistent and professional image  
the organization has developed. 
 

Shown on this page are illustrations that  
describe some, but not all, common violations 
and inappropriate uses of the signature.

DO NOT…
1. Condense or stretch the signature.
2. Change the typeface of the signature.
3. Alter the color of the signature.
4. Redraw or alter the badge.
5. Change the position of the signature’s  
elements.
6. Scale pieces of the signature.
7. Rotate the signature.
8. Add effects to the signature.

EXAMPLES

1 2

3 4

5 6

7 8
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Fonts

Typography is a key element used to communicate 
any brand, and Leadership Centre County is  
no different. Two primary typefaces have been  
selected, and usage rules have been established, 
that give the organization a bold, consistent, 
direct, approachable typographic voice. 

HEADLINE TYPEFACE 

Gotham Book
SUBHEADLINE TYPEFACE 
GOTHAM BOLD

Gotham is bold, clean, modern, approachable, 
san serif font. It is the type family that, slightly 
altered, helped to inspire the Leadership Centre 
County logo. This font is available in a variety 
of weights and should be used for all headline, 
subheads, and short form copy lines. 
 
Gotham Book, set at twice the size of the next 
level of copy, should be used for all headlines. 
When subheads are needed, Gotham Bold, in all 
caps and in half the size of the accompanying 
headline, should be used. Ideally headlines and 
subheads should be set in complementary brand 
colors. 

BODY COPY TYPEFACE 
Roboto Light

For body copy, Roboto Light should be used at a 
size at least 20% smaller than the accompanying 
headline or subhead. All body copy should be 
used in black.

ALTERNATIVE FONT 
Helvetica Regular

While Gotham and Roboto perfectly represent 
the Leadership brand, there will be times when 
they may not be available for use.  
 
Helvetica, which is a standard font on all  
computers, will be used for general office  
desktop and web applications when Gotham  
and Roboto are not available.

Gotham Book Headline - set at 24 pt, example

GOTHAM BOLD SUBHEAD  - set at 12 pt, example

Roboto Light Body Copy  - set at 10 pt, example 

Helvetica Regular Headline  - set at 24 pt, example

HELVETICA BOLD SUBHEAD  - set at 12 pt, example

Helvetica Regular Body Copy  - set at 10 pt, example
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Photography

Three photography styles have been established to 
help tell the Leadership Centre County story visually.  

FORWARD MOVEMENT 
The primary design language for the brand  
is called “Forward Movement”, using two key  
design elements: 1) an overlay of a brand  
color, set as a ”Multiply” opacity level at 50%,  
that matches the 45 degree angle of the Elevated 
L, and 2) consistently-sized right angle triangles, 
also in brand colors and using the same opacity 
settings as listed above.  
Two key rules need to be adhered to in order to 
keep the look consistent: the overlays should 
NEVER cover the face of the subject of the  
photo, and the elements should never overlap. 
Adhering to these rules will bring a unique,  
branded focus to the photo’s subject. 
 
BRAND COLOR GRADIENT 
To give visual diversity, while still bringing the 
brand forward, a second option “Brand Color  
Gradient” is available for use. The effect is  
built by creating a gradient box using any two 
brand colors over the image with the following 
settings: 45 degree angle, “Multiply” effect, and 
75% opacity. 
 
PURE PRESENTATION 
As an added level of diversity, photographs  
with multiple subjects may also be used as  
“Pure Presentation”, with no color effects added. 

FORWARD MOVEMENT

BRAND COLOR GRADIENT

PURE PRESENTATION



Forward Arrows

A common design element, used in the  
photography treatment “Forward Movement”,  
and in various other design templates, is the use  
of Forward Arrows... symbolizing Leadership’s  
forward-thinking approach to community service.  

CONSISTENT SHAPE  
AND DIRECTION 
Consistently-sized right angle triangles help to 
provide a subtle nod to the shape of the Elevat-
ed L, while also showcasing the organization’s 
forward-thinking approach. The triangles can 
be used to create any pattern and fill any area 
provided a few rule are consistently applied: 1) 
arrows can touch, but should never overlap, 2) 
arrows should always be pointed forward (to 
the right), 3) arrows can connect at the midway 
points or corners. 
 
BRAND COLOR USAGE 
To keep brand consistency, only the approved 
Brand Colors should be used. The colors can be 
used in any combination, with preference given to 
the signature colors first. 
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Letterhead

Clean, professional design is used in the  
organization’s new letterhead.  

PRINTED LETTERHEAD 
Professionally-printed letterhead, showcasing a 
simple Legacy Blue screen of the 45-degree angle 
(as seen in the Elevated L icon) is available for 
professional correspondence.. 
 
DIGITAL LETTERHEAD 
A clean, digital version of the letterhead  
(removing the blue background) is available for 
use in Microsoft Word to enable quick, on-the-go 
document creation that still consistently adheres 
to the new brand style. 
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Business Cards

Leadership staff members now have a new way to 
build their professional networks and promote the 
organization in the community with a new business 
card template.  
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For questions, or to learn more about the Leadership Centre County brand, 
please contact Georgia Abbey at 814-238-5559 or lcc@leadershipcentrecounty.org

LEADERSHIPCENTRECOUNTY.ORG


